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Visit
SolimarSystems.com
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Get the most from 
your time with us!

SEND US YOUR QUESTIONS 
DURING THE WEBINAR

• Question control is in the 
lower left corner

• We may answer during the 
presentation

• There is a Q&A at the end
• Video and audio archive will 

be uploaded later today 
along with PDF of slides

#inkjetexplainers

Sponsored by:



What are Brand Colors?
Why Should We Care?

00 Funky color name 00 Funky color name 00 Funky color name
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Brand identity: logo, color! 

Shape!

Color!
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Brand identity: 
logo, color! 

But how important is color really?
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No proof! No references!
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Brand identity: logo, color! 
Shape, contrast precede color

• ‘Understanding consumers' in-store visual perception: The 
influence of package design features on visual attention’ –
Jesper Clement (2013)

• “The regression analysis did not find a significant relation for 
design features like size, typography, brand letters, brand 
pictures, and color.”

Product quality precedes print quality
• ‘The Influence of color on purchasing decisions related to 

product design’ - Kate Goguen (2012) 
• “Both genders agree that quality is not something that would 

ever be sacrificed for the perfect color.”

Image source: 
Fantastapack



What Does “Color” Mean?
Let’s Talk Color Math
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Lab (CIELab) and color math
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Lab (CIELab) and color math

dE does NOT show 

direction of deviation!
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What the designer thinks they want. WYSINOTWYG.
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Brand Colors 
Matter!
But not as much as 
invested stakeholders 
would like you to think

Most people can’t discern small differences.
Overreaching on color matching is expensive!
Match to a realistic sensitivity.



How do most people “match” colors
Why are many color guides flawed?
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Brand color guides are flawed…
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Can you consider Pantone a standard?
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Can you consider Pantone a standard?
• A test in real life: 21 Pantone color guides, 4 patches measured

• 14 within warranty: still only 16 out of 56 measurements within 2 ΔE00

• You can still participate: http://i4p.ceo/my4patches!

http://i4p.ceo/my4patches
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Can you consider Pantone a standard?
• The new CMYK color book
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Starting from a physical reference? Measure!

Myiro-1

https://www.myiro.com/en/myiro-1
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Brand color guides are flawed - but fixable
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Visual control: if you look long enough…



Finding appropriate tools 
for appropriate precision
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Appropriate tools
1. Science based color definitions!
2. Rock solid brand guidelines!

1. Including guidelines for the right tools!
2. Including digital exchange of color information: ASE, CxF
3. And educate everybody…
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Appropriate tools
1. Science based color definitions!
2. Rock solid brand guidelines!
3. ‘Color standards’: more than Pantone

1. Science based systems: Munsell, NCS
2. Ink based systems: HKS, Focoltone, …
3. CMYK: Spot Matching System
4. Freie Farbe (free colors)
5. And more

NCS

HKS
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Appropriate tools

• Spot Matching System: 
• custom definition (depending on profile used)
• visual match between coated and uncoated



Consider Your Workflow
for appropriate precision
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Inkjet: check the capabilities!

• Landa Nano (left) vs Canon Varioprint iX (right)
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Inkjet: check the capabilities!

• Canon iX – uncoated (right), Canon iX – coated (middle), Landa – coated (right)
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Can Inkjet deliver great color? It Depends.

Press
Ink/Fluids
Substrate

Designer’s 
Color 

Specification

Printing 
Company / Press 

Workflow

Communication
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Evaluate. Optimize. Grow.
Repeat

Questions?



Understanding Printhead 
Requirements for 

Single-Pass Applications

Tuesday November 9 at 1 pm

Inkjet Explainers:
Mary Schilling of Inkjet Insight and 

Mark Bale of DoDxAct Ltd.

Learn more and register here.

Don’t Miss the next Explainer

https://us02web.zoom.us/webinar/register/WN_QCzInmsURvWQx0KPih5Jiw


Thank you for your time and attention. 

We look forward to the opportunity to help you reach new 
customers through valuable technical and educational 

content and to grow your business through market 
analysis and expert media qualification support.

For more information please contact:

Elizabeth Gooding 
elizabeth@inkjetinsight.com

Need something explained? 
Let us know.

mailto:elizabeth@inkjetinsight.com

